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1 Why are you creating content?

2 Who is your audience?

3 What do you want to achieve with content?

4 What is the periodicity of your content?

5 Who will create the content?

6 How will you measure its success? 

Key Factors to Content Marketing Strategy:
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What is Content Marketing?

• Content is aligned to business goals and strategy with measurable 

RoI

• Content delivered to increase brand affinity

• Content created to address consumer needs

• Content published consistently
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Content Marketing ≠  Campaigns + Advertisements



#EngageUnfoolishly

Why Content?

Purpose 
of brand

Audience 
needs

Content 
Marketing

Business 
Goals



Why create content? 
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What is your Content Aim (Through the Buyer Journey)
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What do you want your content to do?
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Who are you targeting?
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• Who are they?

• What do they care about?

• What are their challenges?

• Where do they get their information?

• What platforms do they consume information?

• Have they heard about your brand? 

• What is their perception about your brand?

• What are their needs from you?



What is your competition doing?
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What content formats to create

Discovery Destination TeamLicensed Content Original Content User-generated content

Discovery Destination TeamEnhance your credibility
Build thought leadership and enhance 

brand value
Build communities



Who will create your content?
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Thank you!
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